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Don't call it E-Learning. 
Theories, Strategies and Services for Digital Media in Teaching and Learning
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State of Play

„Digital teaching and learning“ (HFD)

„Tablets and smartphones conquer academic
teaching and change the ways of academic
mediation of knowledge.“ (BMBF)

„digital revolution“ (BMBF)

„a development of the university that is lead by digital 
media“ (DGfE)
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Theories

„Strictly spoken, the objects of media studies are not 

individual media but medial configurations that have 

to be examined in respect to the spaces of 

possibilities that they constitute and the ways in 

which these possibilities are being actualized in 

medial constellations by medial practices.“
Burkhardt, Marcus (2015): Digitale Datenbanken. Eine Medientheorie im Zeitalter von Big Data. Bielefeld: Transcript, S. 35, transl. AW.
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Theories

„For me, the only thing that seems specific for media is their liaison with the symbolic sphere.“
Winkler, Hartmut (2008): Zeichenmaschinen. Oder warum die semiotische Dimension für eine Definition der Medien unerlässlich ist. In: Münker, 
Stefan/Rösler, Alexander (Hg.): Was ist ein Medium? Frankfurt am Main: Suhrkamp, S. 211-221, hier S. 212, transl. AW.
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Theories

1. Media constellations are meant to produce
meaning

„For me, the only thing that seems specific for media is their liaison with the symbolic sphere.“
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Don‘t call ist E-Learning | Andreas Weich | Seite 13

Theories

1. Media constellations are meant to produce
meaning

2. The production of meaning is inevitably
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Theories

1. Media constellations are meant to produce
meaning

2. The production of meaning is inevitably
based on media constellations

No education without media constellations

„For me, the only thing that seems specific for media is their liaison with the symbolic sphere.“
Winkler, Hartmut (2008): Zeichenmaschinen. Oder warum die semiotische Dimension für eine Definition der Medien unerlässlich ist. In: Münker, 
Stefan/Rösler, Alexander (Hg.): Was ist ein Medium? Frankfurt am Main: Suhrkamp, S. 211-221, hier S. 212, transl. AW.
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Theories

1. Media constellations are meant to produce
meaning

2. The production of meaning is inevitably
based on media constellations

No learning without media constellations

„For me, the only thing that seems specific for media is their liaison with the symbolic sphere.“
Winkler, Hartmut (2008): Zeichenmaschinen. Oder warum die semiotische Dimension für eine Definition der Medien unerlässlich ist. In: Münker, 
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1. Media constellations are meant to produce
meaning

2. The production of meaning is inevitably
based on media constellations

No university without media constellations

„For me, the only thing that seems specific for media is their liaison with the symbolic sphere.“
Winkler, Hartmut (2008): Zeichenmaschinen. Oder warum die semiotische Dimension für eine Definition der Medien unerlässlich ist. In: Münker, 
Stefan/Rösler, Alexander (Hg.): Was ist ein Medium? Frankfurt am Main: Suhrkamp, S. 211-221, hier S. 212, transl. AW.
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Tech-
nology/
Material
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Theories

Content

Subjects

Knowledge/
Practices

„Digital teaching and learning“ (HFD)

„Tablets and smartphones conquer
academic teaching and change the ways of 
academic mediation of knowledge.“ (BMBF)

„digital revolution“ (BMBF)

„a development of the university that is lead 
by digital media“ (DGfE)

Tech-
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Theories

Media reflexion

- Which elements constitute a given media 
constellation?

- Which interplay between them can be 
analyzed?

- How can I evaluate the media 
constellation?

- How can I change the media 
constellation?
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All kinds of changes
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Strategies

From E-Learning to Medienbildung Guidelines



Don‘t call ist E-Learning | Andreas Weich | Seite 32

Strategies

From E-Learning to Medienbildung Guidelines



Don‘t call ist E-Learning | Andreas Weich | Seite 33

Strategies

From E-Learning to Medienbildung Guidelines



Don‘t call ist E-Learning | Andreas Weich | Seite 34

Strategies

From E-Learning to Medienbildung Guidelines



Don‘t call ist E-Learning | Andreas Weich | Seite 35

Strategies

From E-Learning to Medienbildung Guidelines



Don‘t call ist E-Learning | Andreas Weich | Seite 36

Strategies

From E-Learning to Medienbildung Guidelines



Don‘t call ist E-Learning | Andreas Weich | Seite 37

Strategies

From E-Learning to Medienbildung Guidelines



Don‘t call ist E-Learning | Andreas Weich | Seite 38

Services

Qualify Consult Support Inform
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Thank you!


